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PUBLICATION REPRODUCTION NOT PERMITTED 


No. 439 Washington, D. C. January 16, 1932 


NOW FOR THE CONVENTION 


The next number of the Information Letter will be issued 
the week following the annual convention, which opens at the 
Stevens Hotel, Chicago, on January 25. It will summarize very 
briefly the outstanding features of the convention and furnish 
a list of the new officers and the membership of the various 
committees. 

As convention time approaches it is evident that canners are 
coming to the convention with a full appreciation of the need to 
act upon the problems now confronting the industry. Much in- 
terest has been expressed in the subject of adjustment in produc- 
tion plans, which will be discussed at the opening session on 
Monday afternoon. The Section Meetings and Informal Confer- 
ences likewise offer many topics of interest to the various 
branches of the industry. 

Copies of the program, which have been mailed to all mem- 
bers of the Association, will be helpful to them in arranging to 
make the best possible use of the time they are in attendance at 
the convention. 


DEPARTMENT STORE SALES IN DECEMBER 


Preliminary figures on the value of department store sales 
show an increase from November to December of about the esti- 
mated seasonal amount. The Federal Reserve Board’s index, 
which makes allowance both for number of business days and for 
usual seasonal changes, was 81 in December on the basis of the 
1923-1925 average as 100, compared with 83 in November and 
86 in October. 

In comparison with a year ago the value of sales for Decem- 
ber, according to the preliminary figures, was 13 per cent smaller. 
Se for the year 1931 as a whole was 11 per cent 
smaller. 


LARGE INCREASE IN FLORIDA SNAP BEAN CROP 


There are 1,400,000 bushels of beans forecast for the winter 
crop in Florida as compared with 760,000 in 1931, an increase 
of 84 per cent. The acreage is three-fourths greater than last 
year’s acreage and the yield per acre is expected to be higher. 
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The total production forecast for the two groups (fall and win- 
ter) reported to date is 39 per cent larger than the 1931 crop. 


TRUCK CROP SHIPMENTS 


The first full week of January witnessed another sharp gain 
in carlot shipments of fruits and vegetables. The total for 27 
products was 16,315 cars, an increase of one-third over the pre- 
ceding week and almost as many cars as were forwarded during 
the same period last season. 


Movement of mixed vegetables increased very greatly to 
770 cars, chiefly from Texas, California, Florida, and Louisiana. 
Receipts of green peas from Mexico decreased somewhat to 130 
cars, but shipments of Florida strawberries were 50 per cent 
heavier than the week before and amounted to 95 cars or nearly 
four times as many as a year ago. 


Orange forwardings doubled. Of the 1,955 cars moved last 
week, 1,015 came from Florida and 920 from California. The 
output of Florida tangerines decreased to about 220 cars. Grape- 
fruit from Florida required 580 cars, while Texas increased to 
190, making the total from all States 785 cars. Mixed citrus 
fruit, mainly from Florida increased to 490 carloads. 


CARLOT SHIPMENTS 
Total Total 
Jan, Dec. 27 Jan, thissea- lastsea- Total 
Commodity 3-0 1031-Jan. 4-10 sonthru = son thru last 
1982 Jan. 9 Jan, 10 season 
Apples, total 7 72,418 85,186 100,704 
Eastern states 827 40,842 35,200 48,256 
Western states j $1,571 40,887 06,538 
Beans, snap and lima: 
Domestic 3,451 1,642 9,820 
Imports 2 : 160 21 
Beets : 285 
Cabbage: 
1932 season 1,444 
1931 season : 45,702 
Carrots: 
1982 season 1.665 
1931 season 7 77 10,52% 
Cauliflower : : 5,030 
Mixed vegetables : 
Imports ~- 5 44 
Pears 2 18,960 
Peas, green: 
Domestic 0 830 
Imports 2 72 432 
Peppers: 
Domestic 
yinach 
: 
1982 season— 
Domestic 
Imports 
1931 season 
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HAVE YOU ORDERED MATS FOR ADVERTISING? 


Below are reproductions of the cuts for which mats are 
being supplied, upon request, to canners, distributors, and re- 
tailers. Members who desire mats for their own use, or for use 
by others, should write to the Association, which will have them 
forwarded promptly. 


CANNED Foops 


Picked Fresh and Packed Fresh 


Fe Foops Foops 


all Food —there's no Waste 


CANNED 
Foops. . 


~More Food Value for the Money 


MENU LEAFLET DISTRIBUTED 


Copies of the leaflet “What to Have—Any Day, Any Meal, 
Any Course,” have been mailed to all members of the Associa- 
tion. This is the fifth in the series of leaflets prepared by the 
Home Economic Division. Copies of the leaflet have been given 
a wide distribution to home economics workers and dietitians. 


NEW MARKING REGULATIONS PROPOSED IN GERMANY 


At its recent meeting in Berlin, the Association of German 
Foodstuffs Manufacturers and Dealers proposed to the govern- 
ment that a number of additions be put into the law of Septem- 
ber 29, 1927, covering the outward marking of foodstuffs. The 
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Pieked and Packed at the 
Peak of Perfection 
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American trade commissioner at Berlin summarizes these pro- 
posed additions as follows: 


1. The outward marking of foodstuffs shall apply to all goods in pack- 
ages and containers. 

2. Packages or containers that are constructed so as to make an im- 
pression that there is a larger quantity in them than there actually is, or 
which are liable to be deceptive in character, are also to be included under 
the outward marking foodstuffs law. 

3. Foodstuffs packed in colorless or transparent packages should also 
come under the law. 

4. Samples and gratis packages that are packed shall not be included. 

5. Packages of dried fruit and dried vegetables are to be included. 

6. Merchandise manufactured in Germany that is intended for home 
consumption shall not have any foreign language on the label as it per- 
tains to the outward marking foodstuffs law, except where the foreign lan- 
guage describes something that is a trade name or practice, such as ketchup. 

7. On foreign produced goods the German text must be easily readable. 

8. The law of September 29, 1927, should be so amended as to allow 
for some tolerance when contents are filled into cans, so that if there is a 
little difference between actual contents and the contents noted on the 
can the dealers or manufacturers have a little leeway. 

9. It is recommended by the Association that standard packages should 
be fostered and that especially in domestic trade they should be used exclu- 
sively for certain articles. 

10. These proposals shall be effective 12 months after they are approved. 

11. Articles that are prepared and are intended to be kept in store for 
any length of time should have an outward marking showing at what date 
they were packed. 

Two or three of the associations present also recommended that the 
contents of the cans be not given in volume but by weight such as for 
example 500 grams, 250 grams, etc. 


COLD STORAGE HOLDINGS OF FRUIT 


The following table shows the holdings of fruit in cold stor- 
age reported to the Bureau of Agricultural Economics as of Jan- 


uary 1, also a comparison with last year and with a five-year 
average: 


January 1 January 1 5-year 
Apples : 1982 1931 average 
Barrels 1,929,000 1,197,000 2,218,000 
Boxes 14,583,000 19,187,000 14,745,000 
Bushel baskets a . 9,652,000 5,906,000 4,278,000 
ears: 
Boxes 865,000 1,661,000 1,018,000 
Bushel baskets 106,000 49,000 47,000 


Frozen and preserved fruit (pounds) 95,128,000 74,845,000 60,789,000 


THE 1931 ITALIAN OLIVE CROP 


Preliminary figures on the Italian olive crop of the current 
season place the production at 1,479,622 short tons as compared 
with the yield of 857,978 short tons in the preceding year, ac- 
cording to the American consul at Naples. It can not be ex- 
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pected that the estimate of the size of the crop of the present 
year is accurate, but it is certain that the production this season 
will be greatly in excess of the crop of the year before, although 
below the yield of 1929 which totaled 1,892,805 tons. 


PORTUGAL PLANS REGULATION OF FISH INDUSTRY 


A recent statement issued by the Portuguese Minister of 
Finance states that the Government plans to study about half a 
dozen important domestic industries with the idea of adopting 
measures to expand them, thus reducing the Nation’s unfavor- 
able trade balance, according to the American assistant trade 
commissioner at Lisbon. 

As the fishing industry is one of the most important in 
Portugal, the Minister’s initial remarks were devoted to it. An 
abstract of his remarks follows: 

Tinned fish is the country’s chief export, yet dried fish is one 
of the heaviest items of import. Although the country has ap- 
proximately 525 miles of coast line abounding in fish, fresh fish 
seldom reaches the interior of the country, and cod fish to the 
value of approximately $6,630,000 is imported annually. 

The internal consumption of canned fish is of small impor- 
tance and the canning industry is at present of importance only 
to the export trade. Consequently prices are dominated by ex- 
ternal factors occurring in the countries of greatest consump- 
tion. Although the quality of the Portuguese products is su- 
perior, there is no opportunity to break away from the competi- 
tion offered by competitors in other producing countries. 

Sardines and tunny fish are of course the principal fish in 
Portugal, and while the former, fresh and salted, find a large 
home market, tunny, because of its high price, is invariably 
canned and exported. 

The sardine and tunny canning industry are completely dis- 
organized, there being no cooperation among the packers and no 
attempts at standardization of the finished product. 

It is believed that the State should intervene in the indus- 
try, having in mind defining the types of factories to be licensed ; 
standardization of products as to quality, weight and construc- 
tion of cans; prescribing the type and quality of oil to be used; 
prohibiting the canning of lean fish and fish out of season; and, 
organization of a buying agency for materials (tin, solder, olive 
oil, etc.), and a selling agency for the exportation of the finished 
product. Exporters who would not care to submit to govern- 
mental fiscalization would of course be permitted to do business 
as formerly, but it is believed that most packers would find a co- 
operative agency organized by the Government advantageous, 
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especially so since the products would bear semi-official guaran- 
tee as to quality which would be of considerable sales benefit. 


BUSINESS INDICATORS 
(Weeks ended Saturday ; weekly average 1023-1925=100) 


1932 1931 1930 
Jan, Jan. Dee. Jan. Jan. Jan, Jan, 
Composite Index :* 9 2 26 10 3 11 4 
New York Times.......... ... 68.7 621 780 770 95.0 938.9 
Business Week 644 814 73.7 863 90.0 
Freight car loadings 825 461 745 1641 90.0 809 
Wholesale prices ( Fisher’ 
All commodities .. 6.3 663 66.7 7783 78.5 938.1 93.0 
Agricultural products ...... 48.7 6500 605 73. 738 08.2 908.5 
Non-agricultural products .. 68.2 688 69.1 702 705 O17 915 
Bank debits outside City 107. 4 88.7 131.8 116.2 1628 133.6 
87.3 85.8 107.6 1063 106.2 1048 
Stock prices .............. . 38 77 754 157.2 1502 2123 21138 
Interest rates: 
Call money ceecevccee 72.7 800 75.9 864 80.0 112.1 145.5 
Time money .............. 94 846 80.0 68.6 686 1114 1143 
Business failures ............ 181.6 1504 1388.3 227.8 133.2 179.9 123.1 
* Relative to a computed normal taken as 100, 
Revised, 
Car Loapinas 
Merchandise 
Total Miscellaneous L.C. Other 
Week ended January 2...... 508,325 183,250 149,508 170,567 
Previous week .. 441,589 145,887 150,441 145,261 
Corresponding week, 1931.... 614,860 212,173 168,200 234,478 
Corresponding week, 1080.... 775,755 281,401 197,423 206,841 


REPORT ISSUED ON “LOSS LEADERS” 


The Federal Trade Commission has transmitted to the Sen- 
ate, without conclusions or recommendations, its report on chain 
store leaders and loss leaders, the fifth in the series of reports 
covering the Commission’s investigation of chain stores. It is 
a study of the chain store practice of sometimes selling goods 
as leaders, below net invoice cost, net purchase cost or net manu- 
facturing cost, or below the net purchasing cost plus operating 
costs, or simply at prices below the usual markup. Following 
are excerpts from the Commission’s summary : 


According to chain store officials, there are apparently four purposes 
for which leaders are used. These purposes are pithily summarized in the 
following statement of the president of a grocery and meat chain which op- 
erates several hundred stores: “The extent to which prices are cut depends 
on competition, the necessity of introducing a commodity, the need for mov- 
ing a line of goods, and the desire to bring customers into the store.” Au- 
thority for the selection of leaders may be vested with the headquarters 
or subheadquarters offices of a chain or with the warehouses or store man- 
agers or any combination of the four. Out of 26 kinds of business, there 
were 10 in all in which more than 50 per cent of the companies reported 
that headquarters did not have complete contro! of the selection of articles 
to be used as leaders. 
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Information concerning the sale of merchandise other than private 
brands as leaders at less than net purchase cost was returned by 777 chains 
operating 18,314 stores in 1922 and by 1,458 chains operating 47,966 stores 
in 1928. In 1922, a total of 69 chains, or 8.9 per cent of all the chains re- 
porting on this matter sometimes sold leaders at less than net purchase cost 
and in 1928 there are 174 so reporting, or 11.9 per cent of the total furnish- 
ing information. The 8.9 per cent of the chains that reported the sale of 
leaders below net purchase cost operated 2,710 stores, or 14.8 per cent of 
the stores operated by all reporting chains in 1922, and in 1928, the 11.9 
per cent of the chains reporting the sale of such leaders operated 8,056 
stores or 16.8 per cent of the total stores. 

Chains in 15 of the 26 different kinds of business sold leaders below 
net purchase cost in 1922, but in 1928 chains in 19 of these 26 groups so 
reported. Of these 15 kinds of chains for 1922, chains in eight showed an 
increase in the proportions of leaders sold below net purchase cost in 1928, 
as compared with 1922. Of the seven remaining kinds of business four 
showed decreases and three reported no change. The changes between 
1922 and 1928 in the proportion of stores operated by the different kinds 
of chains selling leaders below net purchase cost coincide closely with the 
changes in the proportions of chains. 

From information reported by 777 chains for both 1922 and 1928 con- 
cerning the sale of merchandise, other than private brand goods, as lead- 
ers at less than net purchase cost, it appears that the practice of selling 
such leaders is increasing with some types of chains, chiefly in the grocery, 
grocery and meat, and drug lines. In 1922 only 69 chains, or 8.9 per cent, 
reported the sale of such leaders below net purchase cost while in 1928 the 
number of chains in the same group had increased to 88, or 11.3 per cent, 
of the total. At the same time the stores reported had increased from 2,710, 
or 14.8 per cent, to 6,494, or 18.8 per cent, of the total stores operated by 
the 777 chains. 

Private brand goods are much less frequently sold below net purchase 
cost than other kinds of merchandise. Only 18 chains out of 364, or less 
than 5 per cent, sometimes sold such goods as leaders at less than net pur- 
chase cost in 1928. Only eight of the 26 groups include any chains report- 
ing the sale of private brand merchandise at less than actual net purchase 
cost. 

While the reports showing percentage losses on specific articles of mer- 
chandise sold as leaders are not as comprehensive as is desirable, they are 
sufficient to give an interesting indication of the size and proportion of the 
losses involved. On 254 items in 25 commodity groups thus sold below 
total cost (including operating expenses) by 36 grocery and grocery and 
meat chains operating 11,369 stores during the last week of December, 1928, 
the average loss was 9.9 per cent and ranged from 3.3 per cent on toilet 
paper to 14.6 per cent on cigarettes. Seven commodity groups, in addition 
to cigarettes, averaged over 10 per cent loss, namely, canned peaches, 13 
per cent; canned vegetables, 12.7 per cent; canned milk, 12.5 per cent; soap, 
11.6 per cent; cereals, 11.1 per cent; canned soup, 10.8 per cent; and sugar, 
10 per cent. 


NEW STRAWBERRIES DESCRIBED 
Three new strawberries—the Bellmar, Southland and Red- 
heart—are described in Circular No. 171, issued by the U. S. De- 
partment of Agriculture. They are considered adapted to en- 
tirely distinct regions of the United States and to different pur- 
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poses. The Bellmar is introduced for trial as a general market 
berry in Maryland, Delaware, New Jersey, eastern Pennsylvania, 
and Virginia, and in States with similar conditions. The South- 
land is introduced for trial as a high-quality home-garden variety 
for the southern States from North Carolina to southern 
Georgia. It also produces well in the central and southern parts 
of California, and fairly well northward from Maryland along 
the Atlantic coast to New Jersey. The Redheart is introduced 
for trial in Oregon and Washington as a canning berry. It may 
prove to be of some slight value in the northern part of the east- 
ern United States. 


NAVY SEEKS BIDS ON CANNED PRUNES 


The Navy Department is asking for bids on 244,000 pounds 
of canned prunes, 61,500 pounds for delivery at Brooklyn, 69,500 
at Hampton Roads, 41,000 pounds at Bremerton, Wash., and 172,- 
000 pounds at Mare Island, Calif. 
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